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MARKIES






2012 Markie Submission – Event Nirvana
Events are a critical lead generation tactic for most marketers, but more often than not, events run marketers instead of the other way around. Not so for nominees for this award, who have significantly automated their event communications program to squeeze every opportunity out of tradeshows, conferences, online and field events. Show us how you’ve increased event efficiency, maximized attendance, and boosted conversion to opportunities to win a Markie. Primary judging criteria: increased efficiencies, response rates, and business impact.
· Submission deadline is September 5, 2012 (no exceptions).

· Submit this completed form by going to: http://customers.eloqua.com/Markies  

· Finalists will be announced on October 12, 2012.

· Winners will be announced on November 7, 2012 at the Eloqua Experience Markie Awards dinner.
	Company Name:
	

	Primary Contact Name:
	

	Primary Contact Job Title:
	

	Primary Contact Email:
	

	Primary Contact Phone:
	

	If this document is being submitted by someone else on behalf of the above company, please complete this section:

	Submitter Company:
	

	Submitter Name:
	

	Submitter Job Title:
	

	Submitter Email:
	

	Submitter Phone:
	


If I am a finalist, I give permission for my award category and company name to be listed…

in an Eloqua press release (example):             [type ‘yes’ to indicate approval]
in promotional materials (Markies website, Topliners.com community, Eloqua website):             [type ‘yes’]
[Note: No details from your submission will be shared, only your company name will be used.]

Please summarize this submission in five sentences or less. (If you are a finalist, this information will be used in the Markies Hall of Fame at Eloqua Experience 2012.)

Give us some background on your business:
What type of event did you automate? (ex: webinar, road show, etc.)

Describe the challenge you were trying to solve.

Describe your solution and the steps required to implement.

How long did it take to implement your solution?

Did you design and execute the solution in-house or did you use the services of an agency or partner? If an agency or partner, please share which one.

Share the measurable statics and response rates of your campaign. (Examples include increased attendance rates, increased conversions to opportunities, more efficient internal follow-up, etc.) If possible, this should also include impact to your business (revenue, pipeline, etc.).
Describe the soft (non-numeric) benefits and outcomes of your solution. (Example: internal awards, better team alignment, increased efficiency, etc.)
Do you foresee any additional benefits in the future? Or do you have plans to make changes or additions in the future?

Is there anyone at Eloqua who helped you along the way that you would like to recognize?
OPTIONAL: If you have creative samples to share, please insert screenshots or links into this section, or submit an additional document. If submitting an additional document, be sure it includes your company name in the file name.
OPTIONAL: Submit a 1-minute video that complements this Markie submission. Sometimes numbers alone don’t tell the story – there are people and details that really bring your success to life. For great storytelling ideas, see Made to Stick by Chip Heath and Dan Heath. (This video will be shared with the judging committee and may also be used during Eloqua Experience or the Markies ceremony.) [more details] 
Include the video URL here:
Markie Award: Event Nirvana
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